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For physicians,
money is the
ultimate

taboo topic. /s
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If you want to
conduct business
with physicians,
conduct yourself as

one. /ﬁ
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patients manage
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financial needs than other professions.
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Lesson # 1: Give Gifts

Lesson # 2: Educate

Lesson #3: Talk to Influencers

Lesson #4: Attend Physician Gatherings
Lesson #5: Sponsor Events

Lesson #6: Recruit Physician Opinion Leaders
Lesson #7: Repeat Your Message
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2013 REPORT Key Findings
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2013 REPORT Key Findings

+ Half of physician respondents believe they ar here they'd
like to be in retirement preparedness; only 6% feel they are “ahead of
schedue.

+ Physicians reported gaps in personal financial knoy

many areas of

2013 Report on U.S. Physicians’ Financial Preparedness

RETIREMENT PREPAREDNESS
Additional Findings

+ Ofthe 6% who consider themselves “ahead of schedule
versus other respondents, the key difference appears

to be based on a deeper knowledge level of personal
finance issues rather than age, gender or specialty.

+ Family Medicine and Intemal Medicine physicians, and
female physicians in general are more fikely to feel

behind where they'd ke to be
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TOP PERSONAL FINANCIAL CONCERNS
Under Age 40 (N=429)
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Financial Preparedness®
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RETIREMENT PREPAREDNESS
All Ages
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All Ages

their career or shortly after starting n their practice.

I purchased  duabitypocy
Sty nmy carer (2.5 2
rosdent|

purchased  poly shorty aer
et ko pacics
1 putchased a oty ater 1 hag

o racicefor 3 b of w
s

N-2365

O% 0% Z0% 0% 0% 5% 0% T0% 6% G0% 100%

AMAR INSURANCE

Ry 2013

orton U.S. Phys

ians’ Financial Preparednes:

2013 REPORT Key Findings

+ Half of physician respondents believe they are behind where they'd

like to be in retirement preparedness; only 6% feel they are “ahead of
schedle.

+ Physicians reported gaps in personal firancial knowledge and lack of
confidence in financial decisions that include retirement savings, e
and disabilty insurance coverage and estate planni

+ Female physicians trend behind male counterparts inmany areas of
financial preparecness

+ Allhave ahealthy concern for the future; retirement savings.
is a top issue for all age groups.
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All Ages.
Physicians report 1o carry an average of $5,000 -$10,000 per month of
disabilityinsurance protector
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DISABILITY INSURANCE

All Ages
ahtly
disabilityinsurance i essential and the majority (745%) of them have
policy.
ERsa— |
e
Other findings nclude:
+ 78% have disabity coverage hrough employe; 35% havea palcy through employer s el
3 ersonal poliy hey purchased shortly after esidency
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DISABILITY INSURANCE
Additional Findings

+ 60% of physicians have known of a doctor who suffered a disabling
accident or injury.

+ Most respondents believe their policy offers “own-specialty’
protection, although 20% are not sure.

+ Nearly 40% of doctors under age 50 do not feel adequately prepared
if they were to suffer a disabling accident or injury.
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“Courage is what it
takes to stand up and
speak; courage is also
what it takes to sit down
and listen.”--Winston
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Deliver what
prospects want
and earn the

privilege to deliver,
what they /

need.
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Statement
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Offer a Diagnostic Tool
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